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SHARPLESS BROTHERS, PHILADELPHIA,
NEW 3208 &,
N. W. CORNER EIGHTH AND CHESNUT STREETS.

Wholesale Entrances on Chesnut and Sayne Sireers.

SPRING OF 1859,

| attrnotic

niyer . hich will be HINOIS, a 3
DUCALS, POIL UE CHEVEES, CRUVELLIS, BALZORINES, LAVELLAS

ALPINES for Mournin, I=n, & ho ty of new etvles BRITIEH PRINTS . CIZCULAR STELLA SHAWLS

Addressed to John Larwill, Wooster, Ohio, 1c stamp

Warshaw collection, circulars were folded, addressed on backs; 1847 Stamps issued to pay
for postage; 1855 Compulsory prepayment of postage; 1861 4 Ib pkg admitted, .01/0z under
1500 miles, .02/0z over 1500 miles; 1863 3 prepaid classes of mail
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CLOVES.

Pkgs less than 4 Ibs allowed in mail 2/27/1861; Ralph Hower “to stimulate sales...Macy as early as 1861 advertised
gloves to be delivered by mail (63 ct/pair; 69ct by mail) NY Herald ads 1/21/1861; 11/7/1861




Purshassd rom 3. ALTMAN & Co,

B. Altman receipt for gloves to Nassau, NY
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A.T. Stewart Catalog Cover detail, ca. 1862

In 1863, mail is divided into 3 classes, prepaid, with money orders
coming in 1864



AMES McCREERY & CO,,
Broadway and Eleventh Street.
LADIES' AND CHILDREN'S OUTFITTING

DEPARTMENT.
Prioe-LisT oF UNDERGARMENTS FOR LADIES:
Mnslm Chemlsea, Corded Bands &% .. e s85045 50 $2 50
Embroidered Bands, .$3 50 to $5 00
Linen 3 Corded Bands.....coovevnnnns $5 00
. Embroidered Bands..$6 50 to $8 00
Mushu Drawers, Tocked. . .seviaavs cavay iasaea By 00
Embroidered..........$3 00 to $4 50
Lmen &“ Tacked. . i tisaaresvis $4 00
. I]mbmldered 7
Plaln Cotton Skirts ............

Tucked **
Muslln nght. Dresses. .
«  Embroidered......$6 50 to $7 50
00

Camhrlc = N b el AT $6
" ¢  Embroidered...... $8 00 to $9 00
Flannel BRIPIA oy i st m e e e e =y eee 5800
B NIV NG oo vnrtsasaenns e vagiay $6 50
A %  Embroidered..........u. 48 00 to $15 00
Corset Coverfico.cuivaiicirsns a2 $3 50 to $8 00

Price-List for Infants' Wardrobes, Ladies' and Chil-
dren's Cloaks, Walking Suits, and Dwe&ses with sam-
Fles of materlala, description of styles, and directions

r measurement, will be sent upon application.

James McCreery ad in Harper’s Bazar, 10/2/1869

p. 639, specifies price list before the use of the term catalogue in 1875



LADY'S TROUSSEAU A
POR_ $150.

8 Muslin Chemizes

8 Linen

¢ ahove Ontfit

gent, C.O. D,

uy be had upon application, or will be

- Every article is made in the best man-

ndl from the bes:

for Self-Measurement sent by

LADIES' AND CHILDREN'S OUTFITTING DE-
PARTMERT,
LORD & TAYLOR,

39, & 001 Broadway; cor. of Twentiet
250, & 261 Grand 5t., cor. of Chrystie S, N. Y.

Lord & Taylor ad in Harper’s Bazar, 4/22/1871

p. 255, specifies sending orders by mail, COD, or by express. The 3 prepaid classes of mail were revised
in 1872, 1873, 1874, 1876, 1879; by 9/19/1874, AT Stewart, “the recent change in the Postal
laws...enable our friends, customers, and strangers at any point in the US or territories to purchase

dry goods.”



Macy’s catalog 1877 —Ilack of illustrations, reduced size

Technologies exist to illustrate catalogs, especially w/print runs twice a year but the marketing
acumen doesn’t evolve until the late 1870s. Retailers insisted on the 2"d class rate for catalogs; they
grew in size from mid-1870s (30-40 pp), to 150-180 pp in the 1880s and hundreds of pages in 1890s to
compete with direct marketers.



Catalog Covers, the Middle Class & Stock Imagery
Bronner & Co, Buffalo, NY 1888
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SEARPLLSS oo, -

 Chestnut and Eighth Sts. - Philadelphia, Pa

b Dress Goods, Silks,

! \_"""':‘“ Velvets, Millinery,
1 N Upholstery, Gloves, Hoslery, .
,\ Trimmings, Notions, Ete.

R, &

“Orders by mail carefully and promptly attended.”
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r TO ORDER or
K at 10,000 places

n, Northern, Middle -
Soathwasters Stat pany in th
1. Pacific Const, Mox. States arnd Ct

k.

RATE
1c. to $5.00:...
$5.00 to $10.0
$10.00 to $20.
$20.00 to $30.
$30.00 to $40.
$40.00 to $50.

e ledes
=p=

'S GIVEN. —
REFUNDED
JERS ARE

OST. — - ~
= Hmerican xpress (3.
For over $50.00, two or more Orders can be purchased.

5 l]'-i-Ju.r[.-.'l:ll_\' ln'J::-:. offer uncqualled facilities for the transaction of every kind of 'Expregs business. Whenever y¢
< f21 1 n':: “r“;:ilrl:\“ -rul our 1':}|u|1}' wm}r for :iuy article enumerated in this Catalogue, or any articlo of Clot

Per o £ some other article « - - X =
and give our purch;u-ing department nu‘lul.“ A e RO AN o mEas a4

require re
ur order with him,

In remitting to Jordan, Marsh & Co., use American Express Co.'s Money Order.

American Express’s Personal Shopping Service

An order form from July 1878, “...the leading merchants of large cities, to fill orders at a discount off
retail rates, which rates would in most cases be paid by the purchaser if made in person or ordered
through the mail. Such discount will in all cases be allowed on cost of purchase, the Company making

no charge except for carriage of the property.



Women’s magazine format, Spring 1882

The first S&C Quarterly published Spring 1882, p. 30 “...Not so many yers ago, ladies living away from
the great centres of trade, were at least a season behind in the style of their garments. Now they need
no longer wait...this shopping by mail is the practical result of overcoming space and time...at .50/yr,
the subscription price of the 1/4ly covers but a small fraction of the cost of publishing & mailing.”



12/17/1878 Stern’s to Consumer post card



STERN BROTHERS, '

DRY GOODS; MILLINERY, 7o Wik /"( L TN e
32,34, & 36 W. 234 Street. 7 é 2 § \
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Very respectfully,

WHEN ANSWERING%/ STERN B&I‘HERS
ANNEXED NUMBER “’/

i Formarly Sixth Avenue and 23d Street.

Verso, Notification of shipment of package
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R.H. White’s 1883 mail order department

“alarge room where all retail orders sent by mail are filled—receipt of letters averaging one thousand
per day,” difficult to quantify though used in marketing rhetoric, Jordan Marsh cited a 100% annual
increase in mail order for ten consecutive years in Fall 1881 catalog. By 1895, Kaufmann’s in Pittsburgh
specified 43,000 orders ranging from .10-hundreds of dollars.



Hill’s Manual of Social & Business Forms, 1882

p. 86, Mail ordering covered in etiquette books



Lord & Taylor’s 1879 letter template






Presenter
Presentation Notes
Standardization of mail order forms in 1880s, applies modern management principles to assuage thefts, like at Ehrich’s, insecurities still abound re: new forms of commerce and technologies. Downtown commercial, December 1996 re: credit card safety & online purchases.
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Lorvd & Taylor,
Grand Street Store,

Grand and Chrystie Streets,
New York.






Presenter
Presentation Notes
In 1877, Ehrich’s, on 8th Avenue in NY published an appeal to mail order consumers, as between 2000-5000 consumers complained of sending in orders and money but not receiving their goods. In the Summer of 1877, Ehrich’s Fashion Quarterly, ran a column entitled “Many Complaints.” Ehrich’s had received between two to five thousand complaints from subscribers who had not received their spring issue, due to extensive thefts by one of their clerks.  The catalog reprinted two articles from the New York press, explaining and commenting on the details of the case.  This clerk, James Feeley, was arraigned for embezzlement on May 27, 1877, after being set up in a sting operation to reveal his pattern of collecting money, in this case from an express office but not turning it over to Ehrich’s.  The New York Times  reprint said of the crime, 
 
A search of his residence, 241 West 22 Street, was made and a bag containing about 5,000 opened letters and postal cards was found in one of the rooms. About one-half of the letters were orders for goods, in which sums of money ranging from $12 and $15 had been enclosed, while many others were complaints that goods ordered and paid for had not been received.
 
Feeley had taken money from orders and then took the later inquiries when the consumers wrote in to complain.  Ehrich’s provided the following reassurance further along in the column, “new arrangements have been made with the Post-office so that letters CANNOT POSSIBLY BE ABSTRACTED, and I shall never allow anyone to assort your letters except your humble servant (their emphasis, meaning Ehrich himself).” 
	In his defense, Feeley initially stated the only thing he was guilty of was taking home letters to copy addresses and sell a mailing list to a competitor.  This defense, though unsuccessful at trial, provides evidence of the emergence of mailing lists and target marketing before 1880.  Ehrich’s Fashion Quarterly, (NY: Summer 1877), “Many Complaints,” 21-3. 
	 Ibid.



Jordan, Marsh’s illustration of the mail order process

Jordan, Marsh, S1884, ifc“To our patrons is respectfully dedicated this, the Spring number of the
eighth volume of our semi-annual dry goods catalogue. Like its predecessors, it has been designed and
compiled for the benefit and assistance of our out-of-town patrons, whose names out-number the
population of the majority of the large cities in the United States.
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Presenter
Presentation Notes
Perfectly illustrating Jackson Lears’s argument in No Place of Grace, here birds process mail orders at the peak of industrialization, nature balances the equation…Cookies baked in trees by elves…




Presenter
Presentation Notes
The tension of nationalization of retail commerce, 1887 Ridley frontispiece.
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Postal legislation & Direct Marketing Assn.

The debate continues...
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